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Abstract: The study was conducted in 2012 of   Vidisha district (M.P) to know the relationship between correlation of 
socioeconomic and communicational attributes with adoption of dairy management practices. The study revealed that land 
holding, herd size, social participation and family income have positive and significant relationship with adoption of dairy 
management practices. 
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INTRODUCTION 

 

he strongest growth of dairying is to happen in 
Asia, notably in India and China as declared by 

the World Dairy Situation 2007 by the International 

Dairy Federation. India is continued to remain the 

largest producer of milk in the world. It produces 92 

million tonnes of milk annually, which is 15% of 

world output. Dairy accounts for 7% of national 

income and 26% of total agricultural activity of 

India. Milk and milk products account for 10% of 

consumer sending in India. 

It has been considered as a potential means of 

reducing unemployment, especially in rural areas. It 
not only improves their socio-economic status of the 

rural population but also supplement their income. It 

gives growth of new entrepreneurs as there is vast 

potential of milk products in food habits and most of 

the Indian consumers are vegetarian. 

Interestingly, India being the largest producer of milk 

in the world, Dairy industry could not make any such 

impression in the world business scenario. There is a 

need of stressing in the field of technicalities and 

management. 
The socio-economic factors influence the adoption of 

improved management practices.  So, the study was 

undertaken in Vidisha district to know the relation of 

socio-economic and communicational attributes with 

the adoption of improved dairy practices. 

 

METHODOLOGY 

 

The Ganj-Basoda and lateri tahsils from Vidisha 

district were selected on the basis of maximum cattle 

population. From each of the selected tahsil three 
villages were selected on purposive basis of having 

largest population of cattle. From the selected 

villages list of dairy farmers was prepared by the 

help of animal husbandary department.  Ten 

respondents from each villages were selected 

randomly. Accordingly 60 cow owners from six 

villages were respondents of the study.  

 

Findings 

 

Table 1. Distribution of the respondents according to their socio-personal, economic and communicational 

attributes with adoption level of improved dairy management practices 

S. 

No. 

Characteristic Categories Frequency Per 

cent 

Mean  S.D. 

1 Age Young(up to 35) 22 36.67 35.383 

 

9.02 

 Middle(36 to 50) 33 55 

Old(51 and more) 5 8.33 

2 Education Illiterate 26 43.33 1.616 

 

0.584 

 Primary 31 51.67 

Secondary n  higher sec 3 5 

high education 0 0 

3 Land holding Low(up to 2 ha) 55 91.67 1.9 

 

1.16 

 Medium(2.01 to 4.0ha) 4 6.67 

Big(4.01ha and above) 1 1.67 

4 Herd size Small 22 36.67 3.46 2.16 

Medium 27 45 

Big 11 18.33 

5 Social participation Low  14 23.33 4.85 2.14 

Medium 10 16.67 

High 36 60 
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6 Family Income Low 12 20 11.78 1.19 

Medium 33 55 

High 15 25 

7 Mass Media 

Exposure 

Low 12 20 2.31 0.98 

Medium 39 65 

High 9 15 

8 Milk Production Low  6 10 2.63 0.86 

Medium 45 75 

High 9 15 

9 Risk Bearing  Low 5 8.33 14.51 5.42 

Medium 35 58.33 

High 20 33.33 

10 Innovation Low 17 28.33 9.08 0.96 

Medium 35 58.33 

High 8 13.33 

11 Adoption Low 7 11.67 9.08 1.30 

Medium 45 75 

High 8 13.33 

 

The data in Table no 1 indicates that majority of 

respondents (55 per cent) were of middle age 

followed by young (36.67 per cent).Related to 

education majority of respondents (51.67 per cent) 

have primary education whereas (43.33 per cent) 

were illiterate followed by (5 per cent) who had done 

primary and secondary education. It was observed 

that 91.67 per cent of respondents were big land 

holding followed by (6.67 per cent) of respondents 

had medium land holding. About 45 per cent of 
respondents have medium herd size followed by 

36.67 per cent having small herd size. The study 

indicated 60 per cent of respondents having high 

level of social participation followed by 23.33 per 

cent with low social participation. 55 per cent of 

respondents have medium level of family income 

followed by 25 per cent of respondents having high 

level of family income. Further it was observed that 

65 per cent of respondents have medium level of 

mass media exposure and 20 per cent have low and 

mass media exposure. The result indicated that 75 

per cent of respondents have medium level of milk 

production followed by high level (15 per cent) of 

milk production. About 58.33 per cent of respondents 

have medium level of risk bearing capacity followed 

by 33.33 percent of respondents with high level of 

risk bearing capacity. Again about 58.33 per cent 
have medium level of innovation followed by 23.33 

per cent of respondents with low level of innovation. 

Finally 75 per cent of respondents have medium 

level of adoption regarding dairy improved 

technology and 13.33 per cent high level of adoption 

regarding improved dairy technology. 

 

Table 2. Correlation between socio-personal, economic, communicational characteristics of the    respondents 

and their adoption level: 

S.No. Characteristic  Correlation Coefficient “r” 

1. Age -1.310 

2. Education -1.481 

3. Land Holding   3.291* 

4. Herd  Size    2.609* 

5. Social Participation    1.709** 

6. Family Income   1.679** 

7. Mass Media Exposure                              -1.463 

8. Milk production  -0.133 

9. Risk Bearing  0.911 

10. Innovation  2.907 

* Significant at 5% level of significant 

** Significant at 1% level of significant 

 

Data in Table No 2 indicates that relationship 

between land holding and level of adoption of dairy 

management practices was positive and significant. 

Dairy farmers with large holding have better income. 
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It was further observed that relationship between 

herd size and level of adoption of dairy management 

practices was found to be significant. This indicates 

that as the size of herd increases, adoption of dairy 

management practices also increases. This may be 

due to the fact that as the number of milch animals 
increases. It leads to more milk production and 

selling of that leads to higher income. 

Data further revealed that there was a positive and 

significant relationship found between social 

participation and level of adoption of dairy 

management practices. It leads them to collect more 

information regarding dairy management practices. 

Further it was found   that there is a positive and 

significant relationship between family income and 

level of adoption. It means those who have good 

family income are adopting more practices.  

Age, education, Mass media production, milk 

production, risk bearing and innovation have non 

significant relationship with adoption of dairy 

management practices. 
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