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Abstract: The present study was conducted in the Rajnandgaon districts of Chhattisgarh. Sixty farmers were selected 
randomly from three villages namely Ghumka, Botepar and Gidhwa. The primary data were collected for the year 2006-07. 
The major findings of this study revealed that there were two marketing channels for the marketing of soybean, which are: 
Channel-I: Producer – Village merchant – Wholesale dealers. Channel-II: Producer – Wholesale dealers. Marketing cost was 
higher being Rs.83.20 in Channel-I. The major constraints pertaining to cultivation of soybean were lack of irrigation 
facilities followed by lack of recommended package practices of crop. Constraints of marketing of soybean were lack of 
storage facilities followed by lack of regulated and cooperative market in the study area. Study suggested that the irrigation 
facilities are to be developed in the proper way so that farmers can adopt improved technologies with assured irrigation 

facilities. It is essential to adopt the production system approach of linking the production technology, credit and marketing 
of soybean as was done under Technology Mission of Oilseeds, to raise the production of soybean particularly. 
 
Keywords: Marketing, Economics 

 

REFERENCES  

 

Agrawal, N.L. and J.L. Sharma, (1994). Promoting 

Agribusiness: Soybean Marketing Problems in 

Rajasthan. The Bihar Journal of Agricultural 
Marketing. 2 (1): 43-53. 

Banafar, K.N.S., (1998). An Economic Analysis of 

Production and Marketing of Soybean in District 

Sehore of M.P. Ph.d. (Agri. Eco.) Thesis, Submitted 

to C.S.A.U.A.T. Kanpur, U.P., 208002 

Kiradiya, B.S., (2000). A Study of Marketing of 

Major Farm Products in Ashta Block of Sehore 

District (M.P.). M.Sc. (Ag.). Thesis, Submitted to 

JNKVV, Jabalpur (M.P.). 

Kormava, P.M.N. (1996). Economic Potential for 

Production and Marketing of Soybean in West 

Africa. Studies Zur Land Lichen Entwicklung. 222 

pp.53. 

Rajput, A.M.; M.L. Goyal; I. Patidar and R.S. 
Parmar, (1994). Cost Benefit Analysis of Soybean 

Cultivation in Madhya Pradesh. Crop Research, 

Hisar. 8(1): 169-172. 

Jain, S.C. and Sitaram, (2001). Identification of 

Factor Responsible for Declining Status of Soybean 

in Madhya Pradesh. Project report  of Agro-

Economic Research Centre JNKVV, Jabalpur 

(M.P.).3(2): 56-58. 

 

deshmukh2020@gmail.com

